


USAGov’s mission is to
 make it easier for everyone to find and understand 

the government services and information they need—
anytime, anywhere, any way they want.
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http://drive.google.com/file/d/1yHTUO_8JDVjHhbGUCDdpEN0-MKEBs2V2/view
https://www.websitehostingrating.com/twitter-statistics/
https://www.pewresearch.org/fact-tank/2019/04/10/share-of-u-s-adults-using-social-media-including-facebook-is-mostly-unchanged-since-2018/




CONNECTING PEOPLE WITH 
GOVERNMENT 
INFORMATION

BUILDING THE PUBLIC’S 
TRUST IN THEIR 
GOVERNMENT

GOVERNMENT 
INFORMATION ACCESSIBLE 
ANYTIME AND ANYWHERE

Plan content and schedule it: Post at least 4 tweets/day to cover all time zones. We posted these messages regularly and 
consistently to improve visibility. 

Use relevant images: It helps to create relevant and engaged content. Adapt multimedia material for the optimal size for 
Twitter.

Employ cross-media strategy: Partner with other agencies to create networks. Their support adds credibility. Amplify and 
be amplified. Repurpose content from other USAGov and government channels. If in English, translate messages into 
Spanish to reach our audience.

Review surveys, chats and calls from USA.gov/Espanol: Understand how people come to other USAGov channels. Offer 
solutions with context about questions and the most frequent topics and requests.

Consider trends: Generate messages that are timely in the current environment. Use relevant hashtags.
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Overall Findings:



Account Followers
@NASA_ES 566K
@USAenEspanol 345K
@USAGovEnEspanol 185K
@LaCasaBlanca 162K
@CDCEspanol 52.3K
@MedlineplusEsp 34.3K
@USCIS_es 18.6K
@EPAEspanol 13.5K
@FEMAEspanol 13K
@IRSEnEspanol 12.7K
@HHSLatino 10.8K
@USDAFoodSafety_Es 6.5K
@NCIEspanol 4.6K
@OMH_Espanol 2.9K
@DOL_esp 2.4K
@SeguroSocial 2.3K
@HUDEspanol 1.6K
@laFTC 1.6K

Opportunities moving forward:
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mailto:andres.ortiz@gsa.gov
mailto:carolina.landsberger@gsa.gov
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http://usa.gov/partnerships

